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Teen guided, arts activated social marketing and community mobilization campaign

English & 
Spanish website+ 

blog

Art/murals
Public events, 

activations, 
presentations

Instagram, Tiktok 
(follow us 

@prep4teens)

Materials, 
merch

Making youth aware,
knowledgeable, & 
empowered around 
PrEP + sexual health 

Increasing youth interest 
in and access 

to teen/LGBTQ friendly 
PrEP services

Reaching youth & 
supportive adults with 

PrEP information



Research & Planning
2020 – 2023



– a brief history 

2020 (and prior)

Formative activities
• PrEP4Love/Adolescent PrEP Working 

Group/Adolescent PrEP research
• EHE supplement awarded
• Startup & research planning

2021

Exploratory activities
• Virtual focus groups/interviews
• Creative Think Tank with teens
• Community feedback survey

2022

Preparatory activities: Partnership 
development, planning, fundraising
• Cultivated partnerships
• Summer Think Tank #2 with teens
• Identified funding sources & pitched funders

2023

Implementation: Campaign design & 
launch
• Multiple grants awarded
• Hired staff & creatives, youth
• Launched campaign

2024 (and beyond)

Implementation & sustainment of 
PrEP4Teens 
• Dissemination
• Transition from Northwestern to TaskForce



Scan to learn about our 
research findings in this 
February 2022 CFAR seminar 
with Kathryn Macapagal & 
Jim Pickett



Scan to learn about our youth 
engagement approaches in 
this ‘24 CDC webinar with 
Kathryn Macapagal, Jim 
Pickett, & Chris Balthazar





TaskForce, Summer 2023

Our first Creative Workshop





Artist David Gauna, work in progress



Launch 
November 2023

Murals Era
Nov 2023-Sept 2024



Unveiling P4T’s first mural at TaskForce launch event



TaskForce (current home)
9 North Cicero
Exterior view

TaskForce
Interior view

Mural #1

Artist David Gauna



Al, Skai, and George



Institute of Sexual and Gender Minority  Health and Wellbeing at Northwestern University

Mural 2 unveiled January 2024

Artist Harlan Thompson



Mural 3 
Lurie Children's Hospital, Division of Adolescent 
and Young Adult Medicine Outpatient Clinic

Mural 4 
The Village at UChicago
Drop in/Services

Artist Harlan Thompson

Murals 3 + 4 unveiled April 2024



Mural 5 at future home of TaskForce, 103 North Laramie, Artist David Gauna

Mural 5 unveiled june 2024



Adolescent Young Adult Research Clinic at UIC, artist David Gauna

Mural 6 Unveiled September 2024



Murals inspire palms + posters



P4T “Must Have” 
merch



Digital 

Website, Socials



Prep4teens.co
m



Prep4teens.com   metrics

Most viewed FAQs: 
What is PrEP?
Am I the Right Age for PrEP?

Top traffic sources: 
Direct
Google
Qualtrics
LinkedIn

Page Views Avg Time

About 631 45s

Blog 484 26s

Provider List 394 28s



@prep4teens Please follow us 



Instagram metRics

Reach since launch: ~84.3k  
(unique users)

Variables that drive traffic:

 Local events
 Boosting research surveys
 Conferences like HIVR4P

Followers



@prep4teens Please follow us 





Creative Activations



Creative Activations

ALMA x P4T







Creative Activations

COCG x P4T









Creative Activations

My Love is 
Beautiful



Artist +P4T Youth Leader  Milan Leon “Leo” Martinez





Stickers + Posters



Handing over the keys



 TaskForce, Black-led, HIV/LGBTQ 
youth service org in Austin 
neighborhood of Chicago
(TaskForce turns 35 in 2025)

 2024: slow, strategic “handing keys” 
toTaskForce, leadership, maintain 
community-wide aspect of project

 When PrEP4Teens was 100% research, it 
made sense for it to live at Northwestern

 In late 2023, started shifting stewardship to 
community – TaskForce – as focus moved to 
implementation





• Community Safer Space and 
Violence Prevention 

• Preventive Health and Wellness 

• Sexual Health and Wellness 

• Mental Health and Wellness

• Basic Needs and Legal Services 

• Advocacy and Organizing

• Vogue School

taskforcechicago.org







Thank you – PrEP4Teens has taken a village
TikTok/Instagram: @prep4teens Website: prep4teens.com

Research & implementation: Jim Pickett * Kathryn Macapagal * Bryant Norton * Jim Carey * Silvia Valadez-Tapia * Ashley Knapp * 
Elijah McKinnon * Jon Mannheim * Liz Casline * Jennifer Leininger * Hadeis Safi * Chris Owens * Sarah Kamal * Junye Ma * Sybil 
Hosek * Andrés Avila * Nathan Walter * John Brooks * Will Liem * Ngoc Duong

TaskForce Chicago: Chris Balthazar * DeMario Adams * Skai Underwood * Allante Body * Reyna Ortiz * Paulo Colby * Daryl Layson 
* Marvell Craig

Web, creative, social: Karen Reinstein/RENDesigns * Angela Townsend/AT Creative * David Gauna/HereIBloom * Harlan Thompson 
* Sarah Quain * Milan Leon Martinez * Rebekah Fenton * India Willis * Josue Rivera

Youth Leaders: Leo Martinez * Sadia Haidari * Ryder Kennedy * Holden Green * Max Jordan & the hundreds of research 
participants who gave us their time

Mural hosts: TaskForce Chicago (Chris Balthazar), Third Coast CFAR/ISGMH at Northwestern (Rich D'Aquila, Brian Mustanski), Lurie 
Adolescent Medicine (Rob Garofalo), The Village at UChicago (John Schneider, Anu Hazra, Jessi Dehlin), UIC Adolescent and Young 
Adult Research (Sybil Hosek, Raymond McPherson, Kelly Bojan)

Community collaborators: ALMA  (Manuel Hernandez, Alfredo Flores), COCG (Erica Gafford, Betty Akins)

With immense gratitude to our funders:



Discussion



Common questions we're asked that you 
might have too... but ask us anything!
• What advice would you have for someone wanting to do a campaign like PrEP4Teens?

• Did you plan all of the creative activities and events in advance? How do you know what 
to budget for all these things?

• What does transitioning a program/intervention from research to community really 
involve? How did you get funding to sustain the campaign after the research was done?

• What outcomes are you measuring? How are you measuring PrEP uptake related to the 
campaign?

• Do you have a manual so I can do this where I am?


	PrEP4Teens �One Year Later
	Slide Number 2
	Teen guided, arts activated social marketing and community mobilization campaign
	Research & Planning�2020 – 2023
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Launch �November 2023��Murals Era�Nov 2023-Sept 2024
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Digital �Website, Socials
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Creative Activations
	Creative Activations
	Slide Number 31
	Slide Number 32
	Creative Activations
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Creative Activations
	Slide Number 38
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Slide Number 44
	Slide Number 45
	Slide Number 46
	Thank you – PrEP4Teens has taken a village
	Discussion
	Common questions we're asked that you might have too... but ask us anything!

