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Abstract

Introduction This qualitative study examined the perspectives of sexual and gender minority (SGM) teen-focused HIV pre-
exposure prophylaxis (PrEP) social marketing campaigns among Chicago-area adults who work with or parent SGM teens.
Methods Thirty adults (M,,,=37.5 years: 53.3% racial/ethnic minority) participated in online interviews from March to June
2021. Questions elicited their preferences for the design, content, and dissemination of SGM teen-centered PrEP campaigns.
Transcripts were analyzed through inductive content analysis.

Results Participants discussed benefits (e.g., cultivate awareness of HIV prevention, destigmatize sex, encourage PrEP con-
versations) and concerns (e.g., PrEP’s safety, access to PrEP) about teen-centered PrEP campaigns. Adults emphasized that
teen-centered PrEP campaigns should appeal to adolescents, regardless of SGM identity, as the teens they knew prioritized
inclusivity. At the same time, campaigns were recommended to be tailored enough to resonate with SGM teens and others
disproportionately affected by HIV. Participants also suggested including clear instructions and calls to action and testimoni-
als from other SGM teens. Finally, respondents recommended online and offline spaces for the delivery of such campaigns,
like social media, youth-serving organizations, and public transportation.

Conclusions These findings lay the groundwork for designing teen-centered PrEP campaigns in Chicago and may guide
similar campaigns i
Policy Implications
sexual health servic§ JMIR Preprints Macapagal et al
row adolescent hea

Keywords Sexual a

Sexual and gender minority adolescents’ preferences for educational PrEP
social marketing campaigns: A Pre-implementation Study
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engagement approaches in
this ‘24 CDC webinar with
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Launch

November 2023 g

Murals Era
Nov 2023-Sept 2024



Our first mural unveiling
Pre-Thanksgiving buffet
Photo booth

PrEP themed Mini Ball with ca$h prizes
YourMCs for the evening: Breezy Ebony and Kush Revion

* Location: TaskForce, 9 North Cicero

g A

Unveiling P4T’s first mural at TaskForce launch event




Mural #1

TaskForce (current home)
9 North Cicero
Exterior view

TaskForce
Interior view

Artist David Gauna @
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Mural 2 unveiled January 2024
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Institute of Sexual and Gender Minority Health and Wellbeing at Northwestern University

Artist Harlan Thompson @



Murals 3 + 4 unveiled April 2024
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Mural 3 Mural 4
Lurie Children's Hospital, Division of Adolescent The Village at UChicago

and Young Adult Medicine Outpatient Clinic Drop in/Services @

Artist Harlan Thompson



Mural 5 unveiled june 2024

PrEP4TeeNs /) Ler preP B
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Mural 5 at future home of TaskForce, 103 North Laramie, Artist David Gauna @



Mural 6 Unveiled September 2024

Adolescent Young Adult Research Clinic at UIC, artist David Gauna



Murals inspire palms + posters

PREP 1S FOR TEENS, Fool

LET PrEP
Be Yyovp
SAFETY NET.

PrEP4teens.com

TEENS HAVE MuLTiPLE
CHOICES FOR SEXVAL
HEALTH AND Hiv
PREVENTI1ON

WHAT ARE YOuRS?

S~ CHECE ouT
* T0 EXPLORE OPTIONS,



PAT “Must Have”

PO/ ERED
By MY freedom!

H#PEP ez
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PrEP 4} TeeNs opiors ¢ @ g

Tips for Provider Visit

BEFORE YOUR VISIT @

Learn about PrEP.

E X P L op E go UP 0 PT' 0 NS. S ET g‘o ”P Think about the different ways people can take PrEP.
BOVNDARIES. BE RESPONSIBLE INITH SO
GOSN = e

Consider how to pay.

K

Prep4teens.co

ClickthedcOnNs ON THe maPor check out
the compPretensive List below for details
on each provider.

preguntas
frecuentes

¢Qué es PrEP?

4L
¢Tengo la edad adecuada para tomar PrEP? ar swwe PrEPATeens PrEP Locator
PrEP4Teens Chicago
@ This map was made with Google My Maps. Create your own.
¢ Tiene PrEP efectos secundarios? o+ jros=mmont 0] iy EDGEWATER
32 views L1950/
- 4 Published 14 days ago [ ls\sﬁ%
¢Coémo y dénde puedo obtener PrEP? + Noridge
Schiller Park %
E h251)
¢Puedo cubrir el costo de PrEP? s RIERProvidets Frankin Park )
- . _ ® oonn sauane QDL Pan
> . o ACCESS Paul and Mimi Franc... rthlake
¢Necesito el permiso de un adulto para recibir PrEP? q e
e ‘® Advocate Ravenswood Famil... 20} Melrose Park @ RTH SIDE
Yl d - + RIVER NORTH
2 {; ®c Halsted
¢ Y 10s condones enter on Halste @ My Oak Pii }Chicago
- o T o @ Howard Brown Health: Broad... 200 @
Unete a la conversacion y obtenga mas informacion. & o D
@ Erie Division Street Health Ce... Berwyn D e
Cicero 9
@ Esperanza Health Centers rookfield ZWe @
@ Friend Health - Cottage Grov... | 34 (z1) P
® Heartland Alliance Health En... LaGrange & %
2 Y ol V2




Page Views AvgTime

. About 631 45s
Prep4teens.com Metrics
Blog 484 26s
Active users @ New users @ Average engagement time per active us ) Provider List 394 28s
7.7K 7.7K 25s :
= Most viewed FAQs:
= What is PrEP?
Am | the Right Age for PrEP?
200
100 Top traffic sources:
0 Direct
oct i At Ju oot Google
Qualtrics
LinkedIn @




IF Y0v ARE SEXVALLY ACTIVE
AND WEIGH AT LEAST 17 POVNDPS,
Y0v CAN BE PRESCRIBED PREP
70 PREVENT Hiv.

PREP 1S FOR TEENS T00!

4
L6996

O
Please follow us @

@#8\ prepdteens
TR

Chicago, lllinois

»f;;',f'.’.' prepdteens Learn more about your PrEP choices,

and find a teen-friendly PrEP provider in Chicago,
at PrEP4Teens.com. Link in bio @

T
1w

pridehealth_us We did not know this! Thank

@
you so much for sharing! «

Ow 1like Reply

——  View replies (1)

View insights

Qv

% Liked by its_taskforce and others

August 13

@ Add a comment...




Instagram metRics r@

Reach since launch: ~84.3k
(unique users) Followers

Sum of Cumulative Follower Count

Variables that drive traffic: o 03

500

400

= |ocal events
= Boosting research surveys
= Conferences like HIVR4P

300

i)
[ )
(=)

Cumulative Follower Count

=
(=)
(=)

=

Pre-Feb Feb Mar Apr May Jun Jul Aug Sep Oct
24

Month

Month ('24)




cr @preP4teenS Please follow us

C 25 tiktok.com/@prep4dteens B« e ¢ K2 e

gg WY About | AndyBellom... Apple Music ﬁ AVAC (@HIVpxresea... I!ﬂ AVAC NEW Matrid... |:| Beautiful Free Imag... E] BLUPrint: Building, L... €% Commando LGBTQ... » 3 All Bookmarl

‘J‘ TikTok Search

{ For You

@ Explore ()
22 Following
X LIVE

Q Profile

Log in to follow creators,

like videos, and view I _
| . fa\ 1 S' "Pr

comments. % _ &y (69

can PrEP be more than a
. medication?

Login ‘

Create TikTok effects, -
get a reward

Company

Program
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Creative Activations

ALMA x P4T g



ALMA

XPrapdpTeens
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Creative Activations

COCG x P4T
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PREPLTEENS X CENTER ON COTTAGE GROVE

A CREATIVE ARTS
WORKSHOP:

Centering Black, Gueer Creativity
at the Intersections of
Advocacy, Wellness & Youth

Saturday, July 13 ¢ 11am - 3pm
Center on Cottage Grove » 6323 South Cottage Grove

Are you a Black Queer/LGBTQ+ youth
between the ages of 13 — 187 Interested in
art as a tool for empowerment and creating
change? -

Use the QR code to register for this
workshop before July 8.

Space is limited to 10 participants, so sign

up today! (

FEATURING PIECES CREATED BY
YOUTH ARTISTS AT THE CENTER
ON COTTAGE GROVE
PREP4TEENS WORKSHOP

JULY 26, 5 - 7PM

6323 S. COTTAGE GROVE

P4







Y —

= LA




Creative Activations

My Love is

Beautiful g



Artist +P4T Youth Leader Milan Leon “Leo” Martinez






Stickers + Posters




glanding over the keys



= When PrEP4Teens was 100% research, it
made sense for it to live at Northwestern

= |n late 2023, started shifting stewardship to
community — TaskForce — as focus moved to
implementation

» TaskForce, Black-led, HIV/LGBTQ
youth service org in Austin
neighborhood of Chicago
(TaskForce turns 35 in 2025)

= 2024: slow, strategic “handing keys”
toTaskForce, leadership, maintain
community-wide aspect of project




Grassroots

Evidence

Based & Community
Research =Te
Informed




TASK
FORCE

« Community Safer Space and
Violence Prevention

* Preventive Health and Wellness
* Sexual Health and Wellness

* Mental Health and Wellness

* Basic Needs and Legal Services
* Advocacy and Organizing

* Vogue School
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@ Thank you — PrEP4Teens has taken a villa

TikTok/Instagram: @prep4teens Website: prep4dteens.com

Research & implementation: Jim Pickett * Kathryn Macapagal * Bryant Norton * Jim Carey * Silvia Valadez-Tapia * Ashley Knapp *
Elijah McKinnon * Jon Mannheim * Liz Casline * Jennifer Leininger * Hadeis Safi * Chris Owens * Sarah Kamal * Junye Ma * Sybil
Hosek * Andrés Avila * Nathan Walter * John Brooks * Will Liem * Ngoc Duong

TaskForce Chicago: Chris Balthazar * DeMario Adams * Skai Underwood * Allante Body * Reyna Ortiz * Paulo Colby * Daryl Layson
* Marvell Craig

Web, creative, social: Karen Reinstein/RENDesigns * Angela Townsend/AT Creative * David Gauna/HerelBloom * Harlan Thompson
* Sarah Quain * Milan Leon Martinez * Rebekah Fenton * India Willis * Josue Rivera

Youth Leaders: Leo Martinez * Sadia Haidari * Ryder Kennedy * Holden Green * Max Jordan & the hundreds of research
participants who gave us their time

Mural hosts: TaskForce Chicago (Chris Balthazar), Third Coast CFAR/ISGMH at Northwestern (Rich D'Aquila, Brian Mustanski), Lurie
Adolescent Medicine (Rob Garofalo), The Village at UChicago (John Schneider, Anu Hazra, Jessi Dehlin), UIC Adolescent and Young
Adult Research (Sybil Hosek, Raymond McPherson, Kelly Bojan)

Community collaborators: ALMA (Manuel Hernandez, Alfredo Flores), COCG (Erica Gafford, Betty Akins)

With immense gratitude to our funders:

l*CDPH ALPETAVOOD Al NUCATS *o#

Department of Medical Social Sciences

FOUNDATION CHICAGO Clinical and Translational Sciences Institute







Common questions we're asked that you
might have too... but ask us anything!

 What advice would you have for someone wanting to do a campaign like PrEP4Teens?

* Did you plan all of the creative activities and events in advance? How do you know what
to budget for all these things?

* What does transitioning a program/intervention from research to community really
involve? How did you get funding to sustain the campaign after the research was done?

 What outcomes are you measuring? How are you measuring PrEP uptake related to the
campaign?

* Do you have a manual so | can do this where | am?
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